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You enter a nice shop. The first things that catch your

attention are the attractive posters and price signs
here and there in the shop. They function as "silent

sal esmen", and they-are very effective. If they are well nade,
they give quick information to the custoners, and they

may even "sell" the goods by thenselves. W realize
that these posters and signs nust be very inportant
for the customers and for the shop personnel.
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The big posters that you see in co-operative shops are
draftsnmen, and then

co-operative retail shops.
especially the snaller ohes

soneti mes prepared by professional
printed and distributed for use in all
But very often the signs and posters,
and those used for special displays, nmust be prepared
by the shop staff. So soneone in the shop nust be able to
wite nice block letters. If they are not nice, custoners

wi Il have a bad inpression of the shop.
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‘ This booklet will help you to learn howto wite nice block letters.

It is easy to learn. Don't say you have no talent for it!
Al ready after the first hour of practice you will see your progress.

You will learn it! It is interesting and fun!
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[ ) EQUI PMENT NEEDED

Mar ki ng pens with points about 1/4 inch.

Col ours: black, red and bl ue.

To do the exercises in this booklet you
need traci ng paper and sone w appi ng
paper or cardboard for practice.

For the actual signs and posters you need
whi t e cardboard.

. ALWAYS USE A BASE

A newspaper or an old sign will do nicely.

. REPLACE THE PEN CAP
IMVEDI ATELY AFTER USE!

@® KEEP YOUR MATERI AL AND YOUR
WORKI NG PLACE CLEAN AND TI DY!

@ ANYONE CAN LEARN
QUICK LETTERING.

JUST FOLLOW FROM BEGINNING TO END
THE ADVICE AND INSTRUCTIONS GIVEN!

GOOD LUCK!



. Pl ace the marki ng pen between
your thunmb and your index finge
Hol d the pen near the point.

The angl e between the narking

pen and the witing surface yd
shoul d be about 50'. As shown
In the figure, you should wite
usi ng the edge of the pen point.

o Keep your wrist on
the table!
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® i« the pen squeaks or the line blots, you are holding
the pen too upright.

. To draw lines horizontally, turn the marking

The tip of the pen point pen so that the tip is upwards (see figure).
shoul d al ways be kept to Lean the pen softly to the right and draw.

~
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the left when you draw a

line fromtop to bottom
® o get good results,

make wi de strokes.



‘ Pl ace traci ng paper on these pages and fill in the patterns. Draw as the arrows show

Use | ong, snpoth strokes and keep the pressure steady.

. Practise until you get even, broad |lines, . You will print best with both arns on the
vertically and horizontally. It is not table, with the sign placed so that the
important if your pen does not wholly fill printing is done about 20-25 centinetres
the pattern. Do not try to fix it afterwards. fromthe edge of the table. After a while

you will see that you will get best results

when you are standi ng up.

If your lines are uneven, it usually means that you
are moving the marker too fast, or that the point of
the marker is not completely touching the paper.

@ If the finishing is uneven, or if the strokes are

drawn longer than the pattern, it is often caused
by lifting your hand from the table before the

stroke is ended.




KEEP THE TI P UPWARDS!
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Practise to join two different
lines. Do not try to inprove
the result by "touching up”

af t er war ds.
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LETTERING:!

. We have devel oped a nethod which nmakes it easy for you to |earn

how to draw nunbers and letters quickly.

The nunbers 3, 5, 6 and 8 give you an idea of the nethod.

The arrows show that they are all made in the sane way.

You shoul d nbve your pen as the arrows show.

In this way you can wite nunbers and letters in an attractive style

which is easy to read.

Numbers and letters that are either
too round or too thin are difficult to read
at a glance.

The number zero can be used as an aid
to get the right proportions, and as a

starting point for other rounded numbers.
Try to move the pen in half circles.







Now try to draw numbers on a card-
board. Use the same sizes as those on
page 9. Practise all the numbers,

then different combinations such as
490, 356, 696, 1000, 864 . ..

The nost common m stakes are shown bel ow.
Check the nunbers you have drawn and neke the
necessary corrections.

10



. Use the sane size for all the
common price signs in the shop
-otherwi se the overall inpression
may be messy!

® e | arge nunbers. but al way
renenber to | eave a space
around them

@® Keep the nunbers
toget her!
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@ Decimals can be underlined as shown above.



When you arrange special displays and J\
sales campaigns you need more “striking”

signs and posters to make sure the [
customers see them. /

You can get a good effect if you print

bl ack nunmbers on a yell ow or orange
background. Qther designs are shown in
the following illustrations.

First wite the price in red or orange.

The spaci ng between t he nunbers
should be a bit larger than usual.

Then draw a wi de black or blue line to
the left of each colum or |oop. You get
a three-dinensional effect. Do not let the
col ours cover each other. Once you lift
your pen, do not try to "touch up",

it won't inprove the result.

@® e the tip of the pen when
you need shadow | ines on
smal | er nunbers.



® A,si nmpl e mark or symnbol can
"give life" to a sign and to the
whol e di splay. Make | arger
copi es of these exanples. Try
your own i deas.

. First wite the price (13-15 cm
hi gh nunbers) in red or orange.
Then draw a bl ack or blue line
around and inside each nunber
Keep a few mllinetres
bet ween the col ours. Note: the
contour |ine should always be

in a darker col our.

@ You can al so draw the figures in yellow,
orange, red or green, and then draw a heavy
black line in the niddle.

13




. Draw |l etters the sanme way you draw
nunbers. The arrows in the figures
show you how to nove the marker.

2

Put tracing paper on top of the pages and draw each letter until you

know you can do it by yourself.

Bend the lines
just a little.

14
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Put tracing paper on top of the pages and draw each letter until you
know you can do it by yourself.
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Do not dot
the capital I.

\_/

First practise the letter S as shown on the left
When your hand and eye are used to the

shape of the letter, practise the exanple on

the right. 15






ORDS!

When you know how to wite separate letters, it is time to practise the
witing of words and short sal es nessages.

First--here are sone hel pful points.

BARGAIN PRICE!

This is badly witten. Too nmuch space between the letters
mekes it hard to read the words.

BARGAIN PRICE!

Agai n, varying spaces between |etters have the sane
negative effect.

BAGAIN PRICE!

Al ways check your signs carefully. It is easy
to make mistakes in spelling or word order.

@ Use two lines for a
message with longer
words—it is easier

to read.

/ Always put an excla-
Thi's is how it should | ookl k mation point at the end

Underline inportant sales words with
athick line in the same col our.

of “sales words”
like these.

17



PRICET PRICEL

@ This does not ook nice! The | oops are Now the word is better bal anced, as the
too small in Pand R the nmiddle line in E line shows. It looks nicer and it is easier
is too high up. to read.

SALE! - SALE! "

@® vour words are easier to read
if they are put on a straight

~ .
. * line or are slanted upwards.

@ fyouwite the letters too fast,
they may be uneven, but you can

Improve the result if you put a line
under the word.

@ \Wen you practise some letter
conmbi nations you will see that you can
nmake the words easier to read if you nmake
some |ines shorter, and other lines |onger.

EXTEMDED

Y SHORTENED
- SHORTENED
TA EXTEI\\D:D > TURNED I /
LR I | f PULLED DOWN
©OABIT

" SHORTENMED SHORTENED
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Use a tracing paper and practise. Then practise

(

freehand lettering of other words which are common

in our business.
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How t o nake sal es nessages

and sl ogans | ook different and

I nteresting.

B

Wite slogans and "sales words" in the sane ways
as the nunbers on pages 12-13.









The price does the
selling, solet it

domi nate the poster.
Print large, easy-to-
read nunbers cover -
ing 50% of the sur-
face.

24
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THE PRI CE CARD LAYQUT!
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If you have just a few |lines

straight-the text will be
easier to read and easier
to wite.

¢ of copy, keep the left margin
!
|
|
H
[

The bottom margin
shoul d be sonewhat
wi der than the space at
the top. This raises the
sal es nessage and
makes it easier to read.
(This is also true for
framing prints and
phot ogr aphs.)

DI RECTI ONS:

First make a little pencil sketch of your idea. It saves tine
and buil ds confi dence.

Make it as sinple as possible and make sure it is readable.

Use one, two-but certainly no nore than three col ours
on a poster.

Dark letters on a |ight background are easy to read.
The smaller the printing the darker should be the col our.

Short, easily read nessages sell best.
Add sinple drawi ngs or clippings for interest.

Advertising posters should be varied and be changed
of ten.



ES!

On the followi ng pages you will find

exanpl es of price signs which are "selling"
and easy to read. Practise witing signs of
this type. Use Ad-size for your signs (it is the

size of this page).

A sinple, easy-to-read design,
very good for a whole series of >

price signs.

These price signs have both text and price. They can be
fastened with tape, put in special holders or hung up
close to the actual product. Inside the shop it is best to
use signs which are higher than they are wide; they are
easier to read and do not block the goods as much as

w der signs.

25



RAIN-
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EXTRA LARGE
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Use two lines for long or
combined words, so that they are
easier to read.

if the “sales word”, the name of
the product and the price are in
the same poster, underline the
sales word. Use the same coiour
for sales word and price.

PLEASE
HAVE
A BITE

TOTASTE!
—

coop

WALDA

TOMATO
KETCHUP

|92
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BUCKET

PLASTIC 12UIT

920

Keep the lines well together. The
lines bring out the price.

This is a good idea!

Have the co-operative union
preprint cardboards for signs and
posters with your co-operative
emblem.

MATCHES

i)
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- LALOKI -
CO-OPERATIVE

HOLIDAY HOURS!
AU A

e MONDAY 9-I8

e TUESDAY  9-20
¢ INDERPDAY 9-12

WELCOME! .

AMG

DATE: \ONDAY 24 OCTOBER -
TIME: 7P\
PLACE: ALRERT HALL
PROGRAMME:

e THE ANNUAL REPORT
o LM
o CNTERTAINMENT

WELCOME!

Now you know how to make signs and posters.
Remenber: practice nmakes perfect. Fromtine to tine,
cone back to this booklet and check up that you
follow the rules given here for quick and nice lettering.
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